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● The Olympic Games would be the pinnacle 
event for all squash players

● Olympic inclusion would be a recognition of 
the maturity of the sport

● Future generations would thrive on the 
opportunity to compete at the Olympic Games

● Uplift image of sport through enhanced media profile among 
Olympic and sport stakeholders, sponsors, players and fans

● Boost new thinking on innovations, youth involvement, 
inclusiveness and sustainability across the squash community

● Unlock new funding opportunities for the sport

● Unify the squash community to develop and promote
the sport collaboratively.

The Olympic Games
are the greatest multi-sport
event in the world 

The Olympic Bid is a catalyst to develop
squash and will leave a substantial
legacy for the squash community

The Olympics - why bid?



● Close relationship between the international 
federation (WSF) and professional league (PSA)

● Small pool of participants (32 men + 32 women)

● Minimal cost for hosts of the Olympic Games

● Flexibility in terms of venue 

● Ability to showcase city through state-of-the-art glass 
court

Including squash in the Olympic Games is a strategic decision for the IOC that is in line with 
their Agenda 2020 and New Norm and the vision of Paris 2024 and Los Angeles 2028.

Our Case

● Gender equality within the sport

● Potential re-use of glass court to highlight sustainability

● Guaranteed participation of all top players

● Innovative, exciting and fun sport with clear health 
benefits

● Lifestyle sport for people of all ages



Having bid three times, the squash 
family reunites for a new bid
with renewed determination to:

● Prove that we are more than ready to take a place

● Capitalise on the previous experience, while 
taking a qualitatively new approach to 
demonstrate the sport’s clear value to Olympic 
stakeholders

● Showcase unity among key squash stakeholders 
for a truly joint and comprehensive effort

● Use the campaign to develop the sport’s brand 
and leave a wider legacy

BACKGROUND



The IOC and the local organizing 
committees of Paris 2024 and Los Angeles 
2028 are all involved in determining the 
sport programme for the 2024 and 2028 
Olympic Games 

The WSF and PSA are jointly spearheading 
and underwriting the Olympic Bid with 
the support of the squash community

Strategic Pillars

● Communicate and demonstrate squash’s 
forward-looking vision and how it will contribute to 
achieving IOC’s, Paris 2024’s and Los Angeles 2028’s 
goals

● Educate key stakeholders about squash and develop 
an emotional bond with the sport through a targeted 
international relations (IR) programme

● Rally internal efforts and resources of the squash 
community behind the Olympic Bid and the 
development of the sport to leave a long-lasting legacy

The strategy for success
is based on three key pillars:



Timeline



● Appointment of Weber Shandwick, one of the world’s leading global communications and engagement firms, to provide 
strategic counsel, campaign strategy and global public relations for the Olympic Bid for squash

● Development of key communication tools and processes including a communications plan, messaging house and briefing 
documents for key stakeholders

● Implementation of dedicated and successful communication plans around key events, such as the Commonwealth Games, 
SportAccord, Asian Games and Youth Olympic Games

● Established relationships with key trade Olympic and sport media through the connections of Weber Shandwick, WSF and 
PSA

● The Open International de Squash de Nantes and Youth Olympic Games perfectly demonstrated what squash could offer 
Paris 2024, Los Angeles 2028 and the IOC with its innovative and spectacular venues, interactive fields of play and 
combination of sport and culture

Objective: To communicate and demonstrate squash’s forward-looking vision and how it 
will contribute to achieving IOC’s, Paris 2024’s and Los Angeles 2028’s goals

Latest developments:

Communication



Media



● Squash leaders have attended numerous meetings and events, including 
Olympism in Action, the Youth & Winter Olympic Games, SportAccord, 
Asian Games and Commonwealth Games, to engage with key 
stakeholders within the Olympic Movement

● Development of key international relations tools including stakeholder 
mapping and a key events calendar for attendance and IR opportunities

● Ongoing monitoring of Paris 2024, Los Angeles 2028 and IOC activity to 
identify opportunities and focal points relevant to the sport’s Olympic Bid 
and enable squash to be both strategic and opportunistic

● Established relationships with Paris 2024 leadership through the presence 
of Jacques Fontaine (WSF President) within the French National Olympic 
Committee

Objective: To educate key 
stakeholders about squash 
and develop an emotional 
bond with the sport through 
a targeted international 
relations (IR) programme

Latest developments:

International Relations



Youth Olympic Games



● Showcasing the future of squash at the Youth Olympic Games in Buenos 
Aires through 36 squash ambassadors from 27 countries on an interactive 
glass show court with immaculate presentation 

● Launch of SquashFORWARD to engage with the next generation of 
squash players to enable them to help shape the future of the sport

● Ongoing development of a strategic roadmap for the sport as a whole in 
consultation with the sport’s key stakeholders

● Work currently undertaken with branding and marketing experts to 
enhance the brand of squash globally

● Received financial and non-material support from national federations for 
the Olympic Bid

Objective: To rally internal 
efforts and resources of the 
squash community behind 
the Olympic Bid and the 
development of the sport to 
leave a long-lasting legacy

Latest developments:

Legacy



Squash can be played anywhere, indoor and outdoor

Glass Court

The Bund,
Shanghai | CHINA

Grand Central Terminal,
New York | USA

Pyramids,
Giza | EGYPT

Dubai Opera,
Dubai | UAE

Canary Wharf,
London | UK

Tsim Sha Tsui Harbourfront,
Hong Kong | CHINA

Parque el Santisimo, 
Floridablanca | COLOMBIA

Théâtre Graslin,
Nantes | FRANCE



● Up to £175,000 for the delivery of a world-class PR & communication plan

● Up to £175,000 for the squash showcase presentation at the Youth Olympic Games

● Up to £50,000 for the sport’s international relations programme

● Up to £50,000 for additional meetings and key presentations

● Up to £50,000 for the development of the sport and general expenses

The costs for a comprehensive and strategic Olympic Bid which we 
aspire to if funding permits, are forecast at approximately £500,000, 
and can be attributed to the following key areas:

Budget & Costs



The funding for the Olympic Bid is 
based on the following five pillars:

● Matching membership contributions from national 
federations amounting to £150,000

● Financial contribution from the Professional Squash 
Association of £50,000

● Package fees for the Youth Olympic Games from 
participating nations totalling £70,000

● Proceeds from a global fundraising campaign –
targeted at a minimum of £230,000

● Staging of an Olympic Bid Squash Day (if applicable) 

FUNDING



● Actual costs for the Olympic Bid are currently at

approximately £250,000:

○ Youth Olympic Games: £175,000

○ PR & Communication: £60,000

○ IR-activities & Meetings: £15,000

● A total of £137,500 has now been received in

Olympic Bid funding:

○ Package Fees YOG: £70,000

○ Contributions member nations: £42,500

○ Donation PSA: £25,000

● The present shortfall of £112,500 is pre-funded by

the PSA (£80,000) and the WSF (£32,500)

FINANCIAL UPDATE



● Contributors will receive perks depending on their level of support 
including a thank you message, inscribed diploma’s or medals, a 
SQUASHTV subscription, court-time with players and VIP invites to events.

● A marketing and sales plan is being developed with a view to generate at 
least £230,000 in additional revenue for the Olympic Bid.

● National federations, professional players and other key stakeholders will 
be provided with marketing assets to help promote the Olympic Bid 
fundraising campaign.

The fundraising campaign for 
the Olympic Bid will feature 
five options for donors which 
will all have strong links to 
fundamental elements of the 
Olympic Games:

Fundraising Campaign

1. Participate (no cost)

2. Diploma ($20.24)

3. Bronze Medal ($202.40)

4. Silver Medal ($2,024)

5. Gold Medal ($20,240)



Squash has a genuine chance to be included in 

the Paris 2024 and Los Angeles 2028 Olympic 

Games and a comprehensive strategic bid is 

essential to seize this opportunity

Gaining access to the Olympic Games will benefit 

the sport as a whole and all key squash 

stakeholders will reap the rewards of a successful 

campaign

The support from the entire squash community 

in terms of funding, communication and 

international relations is required if we are to 

mount a strong and strategic bid that will give us 

the best chance of success. 

SUPPORT THE BID
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